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General Education Required Course
BRI IR T P ERAE AT 21 2oy | g | 455
Course ID Course Course Semester | Credits | Hours | Total
10000010 | Efirf@HE s Academic Research Integrity Education — I 0 0 0
ECAPUS
Department Required Course
IR IRE 4T PO ERIZ T 21 B2y | B | 43
Course ID Course Course Semester | Credits | Hours | Total
10041002 | fTHHEHEE Seminar in Marketing Management — K 3 3
10042437 B E Research Paper Writing — F 3 3 12
10042435 | HEt=Em Master paper -_F 6 0
HIREEH
Department Elective Course
IR IRIE 4T PO ERIZ T 21 2oy | B | 43
Course ID Course Course Semester | Credits | Hours | Total
10041402 | lRBEHEE Seminar of Service Management — 3 3
10041403 | XALEIEIT#HE>H Cultural & Creative Marketing Prospect — 3 3
10041405 | HEsHE LS B Chain Store Management —TF 3 3
10041409 | EEFHREHHE Enterprise Resources Planning Seminar — 3 3
10041424 | EVEEE(EZEWE Qualitative case study cum —F 3 3
10042402 | HEE&1THHEE Internet Marketing —TF 3 3
10042419 | HEHETHEE Special Projects in Consumer Behavior —F 3 3
10042422 | EF R alEHERE | E-commence —F 3 3
10042431 | E{LOITE Special Topics on Quantitative Research — 3 3
10491401 | EEK=RE Industry Management Development —F 3 3
10491402 | BFEMEHE international business development —F 3 3 24
10042401 | #EkiEESTHEE Special Topics on Global Logistics Management -T 3 3
10042403 | EPE LR ELEESERE | International Brand and Logistics Management —k 3 3
10042410 | {E2EHEE Special Topics on Business Diagnosis -F 3 3
10042420 | SRESFTHH Seminar in Strategical marketing -F 3 3
10042423 | EEERIGEHEE Customer Relationship Management —F 3 3
10042428 | K& SRR Big data and data ming —F 3 3
10042436 | {TEIEBEE Mobile business topic -F 3 3
10042439 | thE{bEHEE Social Enterprise Topics —k 3 3
10042440 | 1THHZEBI TR Marketing case analysis topics -F 3 3
10492401 | FEELLEHIE Industry Management Research -F 3 3
10492402 | HEEFENTE International Industry Research —F 3 3
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1. Graduation credits: 36 credits (including 0 credits for school compulsory courses, 6 credits for department
compulsory courses, 6 credits for master's thesis, and 24 credits for elective courses).

2. Credits per semester: The upper and lower limits of credits for general students are 6-12 credits per semester; the
upper and lower limits of credits for working students are 3-12 credits per semester.

3. Graduate students may take elective courses taught by their supervisors and department heads for research needs,
and their credits may be counted as general elective credits.

4. The principle is that compulsory courses are not open to upper-level courses, and elective courses are open to
first- and second-year students.

5. Students must complete their studies and thesis in accordance with the "Master's Degree Assessment
Implementation Measures" of the school and the "Master's Degree Graduate Study Points" of the department.

6. A total of 24 credits are required for professional electives, and a maximum of 12 credits can be taken from other

departments.




