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RETOMEIE  General Education Required Course

(& - 0 Z43/Required credits: O credits
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Course Instructions: Upon adm|55|on, students must complete the required number of hours of the designated modules for the course
through the Taiwan Academic Ethics Education Resource Center online learning platform. Upon completion of all core modules and
passing the final assessment, students can apply for and download a Certificate of Completion on the platform, confirming their
completion of the Academic Ethics Education course.
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Course ID Course Course Semester | Credits | Hours | Total
10000010 | EfirfmiHEE Academic Research Integrity Education — 0 0 0

%ETOMBSE  Department Required Course
JE(E © 12 B4y /Required credits: 12 credits
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Course ID Course Course Semester | Credits | Hours | Total
10041002 | TP EHRERE Seminar in Marketing Management —T 3 3
10042437 | &w>CESAE Research Paper Writing — Lk 3 3 12
10042435 REt-5m Master paper -F 6 0

B  Department Elective Course

JE(E © 24 B4y /Required credits: 24 credits
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Course Description: 24 credits are required for elective courses in the major, and the maximum credits for elective courses in other
departments are 12 credits.
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Course ID Course Course Semester | Credits | Hours | Total
10041402 | IRBEHEHE Seminar of Service Management —F 3 3
10041403 | SHLAIETTHHER-M Cultural & Creative Marketing Prospect —F 3 3
10041405 | HHpHEESEE B Chain Store Management —TF 3 3
10041400 | fFEEIFHREIHE Enterprise Resources Planning Seminar —TF 3 3
10041424 | ‘EMEEE(E 5T Qualitative case study cum —F 3 3
10042402 | 4Ep&{THHELRE Internet Marketing —F 3 3
10042419 | HEEIT REE Special Projects in Consumer Behavior —F 3 3
10042422 | EFPEEEBIEHEBE | E-commence —F 3 3 ”
10042431 (Lt E-E Special Topics on Quantitative Research —TF 3 3
10042441 RS international business development — Ik 3 3
10042442 S international business development —F 3 3
10042401 | &EEHEEESHHBE Special Topics on Global Logistics Management -F 3 3
10042403 | BUFRSAEELAEES ERE | International Brand and Logistics Management - 3 3
10042410 BT EE Special Topics on Business Diagnosis -=F 3 3
10042420 | TRESTTHEHE Seminar in Strategical marketing =F 3 3
10042423 | EAERIGEHEE Customer Relationship Management —F 3 3




10042428 | KEIBEIERHETE) Big data and data ming —k 3 3
10042436 | TTEIPG TS ELRE Mobile business topic -F 3 3
10042439 | tHtE{bEHEE Social Enterprise Topics —F 3 3
10042440 | TTHHZEGI M E Marketing case analysis topics -_F 3 3
10042443 | BIFEEZETSE international industrial research B 3 3
10042444 | EFEL ST Industrial management research -F 3 3
%3t Total 36
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Notes : 1. Graduation credits: 36 credits (including O credits for university-level compulsory courses, 6 credits

for department-level compulsory courses, 6 credits for the master's thesis, and 24 credits for
electives).

2. Number of credits per semester: General students may take a maximum of 6-12 credits per
semester; in-service students may take a maximum of 3-12 credits per semester.

3. Graduate students may take elective courses taught by other professors for research needs, with
the consent of their supervisor and department head. These credits may be counted toward general
elective credits.

4. Required courses are not open to advanced students; elective courses are open to first- and
second-year students.

5. Completion and thesis completion must be in accordance with the university's "Master's Degree
Assessment Implementation Regulations" and the department's "Master's Degree Program Graduate
Study Guidelines."

6. A total of 24 credits are required for elective courses in the major, with a maximum of 12 credits

allowed for electives from other departments.




